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SalcsE 150 billion yen (by FY2031)

Operating profit
------------------------------ 25 billion yen (by FY2031)

R 15.0% (by FY2031)
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Human capital

Rate of Female Managers
------------------ Non-consolidated 10% (FY2027)

Paid Leave Acquisition Rate
------------------ Non-consolidated 80% (FY2031)

Turnover Rate
Materiality S S IR Non-consolidated 1.0% (FY2031)
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Natural capital

‘ Greenhouse gas emission reduction rate*

...................................................... 34% (FY2028)
100% (FY2057)

Rate of introduction of renewable
e[ectr|c|ty ................................ ’IOO% (FY2028)

* Reduction target with FY2022 as the base year
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Making the best use of limited
resources to contribute to securing
resources and energy in Japan as a

country with limited resources
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People’s happiness
= pp.60-69

Maximizing employee vitality and
realizing people’s happiness
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